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Abstract

This study investigates the differences between Generation Z and Generation Y in their attitudes toward
clothing selection in Amol, Iran. Rapid technological growth, globalization, and the rise of social media have
changed clothing from a basic necessity into a tool for identity, self-expression, and cultural representation.
This research examines how generational experiences influence clothing preferences and buying behavior.
The research used an applied, descriptive-survey design with a quantitative approach. Data were collected
from 384 consumers through simple random sampling from clothing stores in Amol during the second half
of 2023. A questionnaire with 45 items was used to measure six dimensions: clothing selection style,
shopping style, fashion orientation, family and social identity, virtual fashion, and clothing style. The
reliability of the tool was confirmed using Cronbach’s alpha, and the data were analyzed using SPSS with
descriptive statistics, Pearson correlation, and independent-samples t-tests.

The findings show statistically significant differences between Generations Y and Z in all dimensions.
Generation Z showed a stronger preference for digital fashion trends, online shopping, and social media
influence, as well as a desire for diverse styles and self-expression. In contrast, Generation Y showed more
commitment to traditional values, family expectations, quality, and socially accepted styles. The results
indicate that clothing choices are shaped not only by age but also by technological, economic, and social
changes. Digital platforms have increased the influence of influencers and global trends on younger
consumers, while older consumers rely more on cultural norms and personal experience.

The study concludes that these generational differences reflect deeper changes in lifestyle and identity in
modern Iranian society. Understanding these differences can help designers, retailers, and planners create
strategies that meet the diverse needs of different generations while respecting local cultural contexts.
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1. Introduction
Clothing has long been understood as a primary
sociocultural marker through which individuals
negotiate identity, social standing, and group affiliation.
Beyond its utilitarian function of protecting the body,
apparel serves as a semiotic medium reflecting cultural
norms, personal convictions, and patterns of social
interaction. In contemporary societies, the accelerating
pace of globalization, digital communication, and the
ubiquity of social media platforms have fundamentally
redefined the meaning and function of dress. Fashion is
no longer merely a matter of aesthetic preference; it has
evolved into a critical mechanism for self-expression,
identity construction, and engagement with global
cultural currents.
Within this evolution, generational cohorts have
emerged as pivotal factors in shaping apparel
preferences and consumption patterns.
In sociological discourse, generations are distinguished
not only by chronological age but by shared historical,
technological, and cultural milestones that calibrate
their values and lifestyles. Specifically, Generation Y
(Millennials) and Generation Z exhibit profound
disparities in their interaction with technology,
consumer behavior, and perceptions of fashion. While
Generation Y experienced the transition from analog
communication to the digital era, Generation Z—as
digital natives—was born into a hyper-connected world
defined by the constant influence of social media and
globalized fashion trends. Consequently, these two
cohorts often diverge significantly in their motivations
for clothing selection and their conceptualizations of
personal identity.
In the Iranian context, clothing is further nuanced by a
complex interplay of cultural, religious, and legal
imperatives that distinguish it from other societies.
These contextual dynamics render clothing selection a
multifaceted process influenced by a tension between
individual preference, familial expectations, religious
norms, and technological advancements. The recent
proliferation of digital platforms, e-commerce, and
influencer marketing has further intensified these
generational divides, particularly among younger
consumers. Therefore, understanding these disparities
is increasingly critical for researchers, policymakers,
and industry stakeholders operating within the apparel
sector.
Despite an existing body of literature on fashion
consumption and social attitudes toward dress, a direct
comparative analysis of Generations Y and Z within the
specific cultural milieu of Iran remains scarce.
Furthermore, scholarly attention has predominantly
focused on major metropolitan hubs, leaving mid-sized
cities—which  often possess distinct cultural
characteristics—relatively under-researched. Amol
County provides an ideal setting for such an
investigation, as it represents a unique intersection of
traditional cultural values, rapid urbanization, and
increasing digital integration.
Consequently, the present study seeks to investigate the
divergent attitudes of Generations Y and Z toward
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clothing selection in Amol County. By examining
multifaceted dimensions—including selection styles,
shopping behavior, objective and virtual fashion
orientations, and socio-familial identity—this research
aims to provide a comprehensive understanding of
generational consumer behavior. The findings are
expected to offer strategic insights for cultural policy,
fashion marketing, and the sustainable development of
the Iranian clothing industry.

2. Research Review

Extensive scholarly literature has established that
clothing selection is a multifaceted phenomenon,
shaped by a complex interplay of cultural values, social
norms, personal identity, economic conditions, and
technological advancements. Rather than reflecting a
mere aesthetic preference, apparel serves as a symbolic
manifestation of social belonging, lifestyle, and
individual identity.

Consequently, researchers across the fields of sociology,
consumer behavior, marketing, and cultural studies
have increasingly focused on the determinants that
shape clothing preferences across diverse social groups
and generational cohorts. Within the Iranian context,
existing research has primarily emphasized the nexus
between apparel choices, religious convictions, cultural
heritage, and lifestyle.

Empirical evidence suggests that familial norms,
religious commitment, and social expectations remain
pivotal determinants of clothing preferences in Iran.
Conversely, other scholars have highlighted the
burgeoning influence of consumerism, globalization,
and digital media in redefining attitudes toward dress,
particularly among younger generations. Recent
investigations further indicate that social media
platforms and virtual communities have become
primary conduits through which fashion trends,
lifestyle values, and consumption patterns are
disseminated and internalized.

This trend is mirrored in international literature, which
underscores the transformative role of technology in
fashion consumption. Research on Generation Z
indicates that digital ecosystems, influencer marketing,
and e-commerce platforms substantially dictate their
apparel preferences and purchasing trajectories. This
cohort is characterized by a seamless interaction with
visual social media, the rapid adoption of ephemeral
fashion trends, and a heightened propensity for
experimental self-expression. In contrast, Generation Y
tends to prioritize product quality, durability, brand
equity, and socially conventional styles. Comparative
analyses further suggest that while both generations
show an increasing awareness of sustainable fashion,
their motivations diverge; Generation Z is driven by
innovation and digital engagement, whereas Generation
Y prioritizes long-term reliability and functional quality.
Notwithstanding these contributions, several critical
research gaps persist. First, prior studies have
predominantly examined clothing behavior through
either a cultural or a marketing lens, failing to integrate
multiple dimensions—such as shopping behavior,
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socio-familial identity, and both objective and virtual
fashion orientations—into a single, cohesive analytical
framework. Second, there is a paucity of direct
comparative research between Generations Y and Z,
despite the profound social and technological
disparities that distinguish these cohorts. Third,
empirical focus has remained disproportionately
concentrated on metropolitan hubs, leaving medium-
sized cities with unique cultural characteristics
relatively under-researched.

Accordingly, the present study addresses these voids by
providing a comprehensive comparative analysis of
Generations Y and Z regarding clothing selection in
Amol County. By simultaneously examining multiple
dimensions of attire-related attitudes and behaviors
within a culturally nuanced Iranian setting, this
research contributes to a more holistic understanding
of generational consumer behavior and extends the
existing literature on identity formation and apparel
selection.

3- Research Methodology
This study adopted an applied quantitative research
design to investigate the divergent attitudes of
Generations Y and Z toward clothing selection in Amol
County, Iran.
Methodologically, the research employed a descriptive-
survey framework, which is particularly efficacious for
analyzing perceptions, attitudes, and behavioral
variances among distinct social cohorts. This
quantitative approach facilitated the systematic
measurement of multiple dimensions of clothing
selection and ensured the robustness of statistical
comparisons between the two generational groups.
The target population comprised consumers visiting
apparel retail centers in Amol during the second half of
2023. Amol was selected as the focal site due to its
unique socio-cultural landscape, characterized by the
coexistence of traditional values and accelerating
urbanization, digital proliferation, and modern
consumption patterns. This intersection provides a
fertile context for examining the interplay between
generational identity and purchasing behavior.
The sample size was determined using Cochran’s
formula, a rigorous statistical standard for estimating
representative samples in large-scale survey research.
Based on this calculation, a total of 384 respondents
were selected via simple random sampling, ensuring
that each eligible participant had an equal probability of
selection, thereby enhancing the representativeness of
the data and minimizing sampling bias.
Data were elicited using a researcher-developed
instrument consisting of 45 items, structured into two
primary sections. The first section captured
demographic variables, including gender, birth year,
educational attainment, and household income. The
second section evaluated six key dimensions: clothing
selection style, shopping behavior, objective fashion
orientation, socio-familial identity, virtual fashion
orientation, and overall stylistic preferences. Responses
were measured on a five-point Likert scale (ranging
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from 1 = 'Strongly Disagree' to 5 = 'Strongly Agree'),
allowing for the quantification of the respondents’
degree of agreement.

The instrument's validity was established through
expert panel review by specialists in consumer
behavior and social sciences. Internal consistency and
reliability were verified using Cronbach’s alpha
coefficient, which indicated satisfactory reliability
across all measured dimensions. Data analysis was
performed using IBM SPSS Statistics 27. Descriptive
statistics, including frequencies, percentages, means,
and standard deviations, were utilized to summarize
the sample characteristics. Prior to hypothesis testing,
data normality was assessed using the Kolmogorov-
Smirnov test. Subsequent analyses included Pearson
correlation to explore the relationships among
variables and independent-samples t-tests to compare
the attitudes of Generations Y and Z. All statistical
hypotheses were evaluated at a significance level of $p
< 0.05$%, ensuring the empirical validity and reliability of
the findings.

4- Research Findings

The empirical results of this study underscore
statistically significant disparities between Generations
Y and Z across all dimensions of clothing selection.
Preliminary analysis using the Kolmogorov-Smirnov
test confirmed that all study variables followed a
normal distribution ($p > 0.05%), justifying the
application of parametric statistical tests. Furthermore,
Pearson correlation analysis revealed significant
positive associations among all research variables,
suggesting that the dimensions of clothing selection are
deeply interconnected and collectively modulate
consumer behavior.

The independent-samples t-test results indicate that
Generation Z achieved significantly higher mean scores
than Generation Y across all six dimensions—including
clothing selection style, shopping behavior, objective
and virtual fashion orientation, and socio-familial
identity ($p < 0.05%). These findings suggest that
Generation Z exhibits a more pronounced engagement
with contemporary fashion trends and demonstrates
more  dynamic, experimental clothing-related
behaviors.

In terms of clothing selection style, Generation Z
displayed a markedly higher propensity for innovative,
diverse, and personalized aesthetics. This suggests that
for younger consumers, apparel serves as a primary
instrument for self-expression and identity
construction. Their continuous immersion in digital
media and global visual content has fostered a
willingness to experiment and respond rapidly to
ephemeral fashion movements. In contrast, Generation
Y demonstrated a preference for conventional choices
that align with established cultural norms and
internalized social expectations.

Regarding shopping behavior, a distinct digital divide
emerged. Generation Z reported a heavy reliance on e-
commerce platforms, digital product comparisons, and
social media influencers. Conversely, Generation Y
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continued to prioritize physical retail environments and
the tactile evaluation of product quality. These results
reflect the profound impact of digital nativism on the
decision-making processes of the younger cohort.

The analysis further reveals that Generation Z
possesses a stronger objective and virtual fashion
orientation, characterized by the active monitoring of
global trends via social networking platforms. While
socio-familial identity remains a factor for both groups,
its influence was considerably more dominant within
Generation Y, whereas Generation Z exhibited greater
autonomy in their stylistic decisions.

Demographic analysis provided additional nuance;
female respondents generally showed higher sensitivity
to fashion diversity and stylistic details. Moreover,
educational attainment and household income
significantly moderated purchasing preferences within
Generation Z, with higher-income and more educated
individuals gravitating toward sustainable and high-
equity brands, while lower-income respondents leaned
toward affordable fast-fashion.
Overall, the findings suggest that the observed
divergence between Generations Y and Z transcends
mere age-related preferences, reflecting broader
systemic shifts in the cultural, technological, and socio-
economic fabric of contemporary Iranian society.
Generation Z perceives clothing as a medium for
articulating individuality and digital identity, while
Generation Y associates it with social acceptance and
cultural continuity. These findings provide a critical
foundation for wunderstanding the evolution of
consumer identity in the digital age.

These findings provide compelling empirical evidence
that the convergence of technological advancement,
digital communication, and shifting cultural values has
fundamentally restructured the clothing selection
behavior of younger consumers within the socio-
cultural context of Amol County.

5- Conclusion

In conclusion, this investigation has elucidated the
divergent attitudes of Generations Y and Z toward
clothing selection within the socio-cultural context of
Amol County, Iran. The evidence suggests that apparel
choice is not merely a matter of individual aesthetic
preference, but a multifaceted phenomenon modulated
by the interplay of cultural values, technological
proliferation, social dynamics, and economic
imperatives. Significant disparities were observed
across all evaluated dimensions, underscoring the
fundamental role that generational cohorts play in
shaping consumer behavior and stylistic orientations.
The results highlight a profound shift in the behavioral
paradigms of Generation Z, who exhibit a heightened
engagement with digital ecosystems, social media, and
the rapid fluidity of contemporary fashion trends. For
this cohort, clothing has evolved into a critical
instrument for identity construction, self-expression,
and integration into a globalized digital culture.
Conversely, Generation Y maintains a more stable
adherence to traditional cultural legacies, familial
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expectations, and the pragmatic evaluation of product
quality and social appropriateness.

These findings indicate that the observed generational
divide transcends chronological age, reflecting broader
systemic transformations within contemporary Iranian
society. The acceleration of digital communication, the
globalization of fashion markets, and the rise of
individualization have collectively restructured the
preferences of younger consumers. Consequently,
interpreting these shifts is essential for understanding
the evolving nature of identity formation in a rapidly
modernizing society.

From a practical standpoint, these insights provide a
strategic framework for policymakers, fashion
designers, and retail professionals to develop culturally
nuanced and generation-specific marketing strategies.
By recognizing the distinct psychological and
behavioral drivers of each cohort, stakeholders can
create products and services that align with the diverse
expectations of different age groups while remaining
sensitive to local cultural contexts.

Notwithstanding its contributions, the present study is
subject to certain limitations. The geographic focus on
Amol County may constrain the generalizability of the
results to other regions of Iran with divergent socio-
economic characteristics. Furthermore, the reliance on
quantitative, self-reported data suggests a need for
more nuanced explorations. Future research should
adopt qualitative or mixed-method approaches to
uncover the deeper psychological motivations behind
these preferences. Comparative longitudinal studies
and investigations into the intersection of sustainable
fashion, environmental consciousness, and digital
lifestyles would further enrich the scholarly
understanding of generational consumer behavior in
Iran.
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- Brooks, A. C. (2006). Generations and the future of

association participation. Chicago: William E. Smith
Institute for Association Research.
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