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Abstract

In the mid-1330s (approximately 1950s in the Gregorian calendar), Iran experienced a rapid shift towards do-
mestic production. Iranian capitalists, taking advantage of favorable conditions, welcomed investments in pro-
duction. During this decade, the influence, location, and number of advertising centers doubled. The current
research aims to introduce Iran’s advertising centers during the 1920s and 1930s. This study seeks to answer
the question: Which advertising centers were engaged in producing press advertisements during this period?
The research employed a descriptive-analytical method, with data collected through the examination of library
documents. The findings indicate that the development of the printing and lithography industry, the growth of
the press, and an increasing demand for information and advertising led to the establishment of small advertis-
ing companies. These advertising centers marked a turning point in the evolution of Iran’s advertising industry.
Notable advertising agencies operating on Lalezar Street during this time included Ad, Ziba, Toti Gardoune, Pars,
Fenzi, Metro Ava, Modet, Gharb, Novin Peak, Khurshid, Miniature, Vega, Oscar, Masoor, Part, Khoros, Fakopa,
Avazeh Kasri, and Caspian. The advertising methods employed by these centers included presenting prizes in
instrumental and percussive advertisements using Persian poetry and contemporary songs, as well as pub-
lishing short designs with a large circulation of closed or anticipated advertisements. These strategies played a
significant role in promoting domestic goods.
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1. Introduction

Commercial advertising in our country exists in a
limited and primitive form compared to this age-
old technique. Hundreds of years ago, itinerant
sellers loudly described their goods in the streets
and squares of cities, thereby encouraging peo-
ple to make purchases. In rural Iran, another com-
mon practice for the sale and promotion of goods
involved organizing a bazaar in each neighboring
village in turn, with the name of the day on which
the bazaar was held—such as “Saturday Bazaar” or
“Dushanbe Bazaar”—publicized accordingly (Af-
shar Mohajer, 1383: 197). During the Qajar era, the
concept of propaganda began to gain academic at-
tention. Initially, terms such as “advertisement” and
“announcement” were proposed, but in 1314 AH,
the term “awareness” was replaced by “advertise-
ment” due to its association with the police depart-
ment. The first advertisement was published in the
sixth issue of the *Wagqa'i al-Tamagiye* newspaper
at the behest of a foreign businessman named “Mos-
sio Rujiari” during the reign of Naser al-Din Shah.
Initially, advertisements appeared in magazines or
as wall posters; later, they transitioned into news-
papers, cinema, radio, and television. A new prop-
erty was formed, allowing businesses to advertise
their services to the public through newspaper
placements. Some sources identify the Moshak Sar-
warian agency or the Sharifi and Safai agency as the
first advertising agencies in Iran. Alizade Taramsari,
in his book *Patriotic Package*, presents Nowruz
Company as the oldest advertising agency in Iran,
supported by authentic documentation. Following
this company, the advertising workshop of Moshegh
and Napoleon Sarwarian, established in 1309 AH
on Lalezar Street in Tehran, is noteworthy. Anoth-
er commercial advertising organization, known as
“M. Sharifi,” began operations in 1310 AH, while
Harchon Sarafian (Aldo) opened his advertising
office on Naderi Street in 1312 AH. In subsequent
years, Lalezar Street became a hub for graphic de-
sign studios and advertising centers in Tehran. The
commercial press advertisements of the 1920s and
1930s were particularly active. This research aims
to introduce Iran’s advertising centers during these
decades. It seeks to understand these centers and
analyze their formation and activities within Iran.
By preserving the heritage of the past, this study
can enhance familiarity with the commercial art
trends and advertising practices that dominated
society during that time. The selected centers from
the 1920s and 1930s are chosen non-randomly and
subjected to qualitative analysis due to their contin-
uous activity and the frequency of commercial ad-
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vertisements published in the newspapers *Infor-
mation* and *Kihan* during this period.

3. Research Methodology

The research methodology of the current study
is retrospective in nature and employs a descrip-
tive-analytical approach over time. The data for this
research are derived from written sources and ar-
chives of the newspapers “Information” and “Kihan.”
This study examines 22 advertising centers in Iran
during the 1920s and 1930s, focusing on their con-
tinuous activity, frequency, and extent of commer-
cial advertisements published in the “Information”
newspaper.

5. Conclusion

Urbanization, the economic power resulting from
oil sales, the importation of foreign goods, the es-
tablishment of factories, mass production, and the
emergence of a modern lifestyle in Iran during the
1920s and 1930s contributed to the development of
the printing and lithography industry. This growth,
along with an increasing demand for information
and advertising, led to the congregation of intel-
lectuals, artists, painters, calligraphers, and pho-
tographers in small advertising firms. One notable
location for the establishment of these agencies
was Lalezar Street. During this period, advertis-
ing agencies played a significant role in promoting
domestic goods. Most commercial advertisements
from this era resembled foreign advertisements
and lacked native Iranian designs. Consequently, the
profession of advertising appeared accessible and
did not seem to require extensive technical knowl-
edge. This perception likely contributed to the rap-
id emergence of numerous advertising centers. In
fact, the formation of advertising agencies in Iran
accelerated the proliferation of commercial adver-
tisements. At this time, newspapers were regarded
as the largest media outlets; due to the high costs
associated with producing short-term advertising
films for cinemas, print media was favored over oth-
er forms of communication. Since 1335 A.H., there
was a notable shift in newspaper advertisements,
characterized by the incorporation of familiar ex-
pressions and proverbs from Iranian culture with-
in commercial advertisements. Various advertising
centers emerged during this era, including Star
Institute, Mah Apadana, Sharq, Taval, Shua, Royal,
Firouz, Getty, Crystal Shahrat, Mah Shahrazad, Kha-
var, Shadarvan, Afa, Ashna, Zahra Par, Sepolis Asia,
George, Fara, Khayyam Mansour;, Hanar, Univers Sal
Venus, Sima SM, among others. However, amidst
the extensive activities of these vibrant advertising
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centers—such as Touti, Gerdone, Pars, Fanzi, Metro,
Ava, Modet, Gharb, Navin, Pik, Khurshid, Miniature,
Vega, Oscar, Masur, Part, Khoros Fakopa, Avazah
Kasri, and Caspian—some faded over time. These
centers employed various advertising methods such
as prize promotions and instrumental or percussive
style advertisements that utilized Persian poetry
and contemporary songs. They also published short
designs with wide circulation and employed closed
or waiting-style advertisements. The use of these
methods by advertising agencies in the 1920s and
1930s played an effective role in introducing domes-
tic products. Hamzeh Samimi Nemati, the founder of
Zeiba Advertising Center, and Farhad Hormozi, the
founding director of Facopa Advertising Center, are
recognized as pioneers of the advertising industry.
Their approaches served as models for other adver-
tising centers in the country from the 1930s until

the end of the 1950s.
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